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E-NEWSLETTERS 
DIGITAL ADVERTISING 

OPERA America keeps the field informed of important news, upcoming programs, and other pertinent information about the  
sector through regular emails. Sponsored posts offer flexible opportunities for promoting performances, services, programs, and 
events to a broad constituency of industry stakeholders and opera-going audiences.

NATIONAL OPERA CENTER E-NEWSLETTER
The National Opera Center e-newsletter provides quarterly updates for  
artists, teachers, and administrators on rentals, services, and events at  
OPERA America’s National Opera Center in New York City.

OPERALINK E-NEWSLETTER 
OperaLink is OPERA America’s free, flagship e-newsletter that summarizes  
the latest news, upcoming events, and other relevant information for  
opera’s artists, administrators, trustees, and audiences.

PUBLICATION  
FREQUENCY
OperaLink:  
Tuesdays Biweekly 

Grants & Awards: 
Monthly 

National Opera  
Center: Quarterly 

SUBSCRIBERS
16,500

AVERAGE  
OPEN RATE

47%

EXAMPLES

GRANTS & AWARDS E-NEWSLETTER
The Grants and Awards e-newsletter keeps artists, administrators, and  
other industry professionals up to date on upcoming OPERA America  
grant and award opportunities.

ADVERTISING OPPORTUNITIES

Economy 
Sponsored 
Post

Premium  
Sponsored  
Post

* �Click-through rates and other performance 
metrics are available to advertisers upon request.

Choose between premium  
and economy sponsored posts. 
(Guaranteed top placement 
available for an additional fee.)



Sponsored e-blasts are dedicated promotional messages from OPERA America’s Organizational Members. They are sent 
to OPERA America’s entire email list to advertise productions, opportunities, and related activities of opera companies 
and institutions.

EXAMPLES
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SPONSORED E-BLASTS 
DIGITAL ADVERTISING 

PUBLICATION FREQUENCY 
Up to Twice per Month

SUBSCRIBERS
16,500

AVERAGE OPEN RATE*

47%
Only available to OPERA America 
Organizational Members

* �Click-through rates and other performance metrics are available to advertisers upon request.



OPERA America offers print and digital opportunities for opera companies, 
publishers, artist managers, conservatories, and other businesses invested  
in the American opera field to promote their work, rosters, programs, and  
products throughout the 2025-2026 season:

PRINT ADVERTISING 
OPERA AMERICA MAGAZINE 
•  Print Circulation: 3,000
•  �Advertising Opportunities: Inside Cover, Full Page, Half Page,  

Third Page, Rear Cover 

PRINT ADVERTISING
EXHIBITION CATALOG
•  Print Circulation: 700+ | Digital Circulation: 16,500 
•  �Advertising Opportunities: Full Page, Half Page, Quarter Page

PRINT ADVERTISING 
NATIONAL OPERA CENTER POSTERS
•  Monthly Visitors: 6,600
•  Advertising Opportunities: Elevator Lobby Placement, Artists Lounge Placement

DIGITAL ADVERTISING
E-NEWSLETTERS AND E-BLASTS
•  Digital Circulation: 16,500 
•  �Advertising Opportunities: Sponsored Post (Premium, Economy), Sponsored E-blast

THE PERFECT PLACE  
TO SHOWCASE…

Opera Premieres 

Season Announcements 

New Publications 

Upcoming Performances 

Special Events and 
Anniversaries 

Technical Services 

Artist Rosters 

Production Rentals 

Conservatory Programs 

Business Systems 

Music Catalogues 

Competition Highlights

ADVERTISING OPPORTUNITIES

PACKAGES
EXAMPLE NORMAL 

PRICING
“PICK 4+” 
20% OFF

Fall Magazine Cover $ 1,591 $ 1,210

Spring Magazine Half Page $ 787 $ 630

Exhibition Catalog Full Page $ 535 $ 428

Sponsored E-Blast +  $ 1,652   +  $ 1,322

$ 4,565 $ 3,590

Example based on member pricing.
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Package rates reward you when you book 
two or more advertising opportunities  
in a single order. Create your own custom 
package by combining advertising 
placements across all four media.*

• �Pick any 2 placements and save 5%.

• �Pick any 3 placements and save 10%.

• �Pick any 4 or more placements  
and save 20%.

TOTAL SAVINGS: $975

*Advertisements must be booked at the same time to qualify for a package discount; however, advertisements can feature different art.

MEMBER PRICING

OPERA America’s Organizational and Individual Members save over 20% off non-member pricing. Learn about becoming 
a member at operaamerica.org/Membership.

mailto:APayten%40operaamerica.org?subject=


ADVERTISING RATES
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PICK 4+
20% off

PICK 3+
10% off

PICK 2+
5% off

 852 
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 480 
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 359 
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 248 

 129 
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 136 
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 $  $  $

Fa/Wi/Su

Spring
Cover  
(Inside or Rear)

Full Page

Opera America Magazine

Exhibition Catalog

Sponosored Post

Sponsored E-Blast 

National Opera Center Poster* 

Half Page

Third Page

Full Page

Premium – Top Placement

High Traffic 

Quarter Page

Economy

Half Page

Premium	

Medium Traffic 	

Fa/Wi/Su

Spring

Fa/Wi/Su

Spring

Fa/Wi/Su

Spring

 1,576 1,498  $  1,419  $  1,261 
 $  1,639 2,049 1,947  1,844

PICK 1MEMBER PRICING

PICK 4+
20% off

PICK 3+
10% off

PICK 2+
5% off
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 1,440 
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 $  $  $

Fa/Wi/Su

Spring
Cover  
(Inside or Rear)

Full Page

Opera America Magazine

Exhibition Catalog

Sponosored Post

Sponsored E-Blast 

National Opera Center Poster 

Half Page

Third Page

Full Page

Premium – Top Placement

Quarter Page

Economy

Half Page

Premium	

Fa/Wi/Su

Spring

Fa/Wi/Su

Spring

Fa/Wi/Su

Spring

 2,049  1,947  $  1,844  $ 1,639
 $ 2,131  2,664  2,531  2,398 

PICK 1NON-MEMBER PRICING 

Rates valid June 1, 2025, through May 31, 2026.

*Two month minimum; additional months may be booked for $200 per month (medium traffic) and $250 per month (high traffic).

mailto:APayten%40operaamerica.org?subject=


PUBLICATION CALENDAR
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OperaLink E-Newsletter: Published Tuesdays Biweekly

2025: �Jun. 3, 17; Jul. 1, 15, 29; Aug. 12, 26; Sep. 9, 23; Oct. 7, 21; Nov. 4, 18; Dec. 2, 16, 30
2026: Jan. 13, 27; Feb. 10, 24; Mar. 10, 24; Apr. 7, 21; May 5, 19

Grants & Awards E-Newsletter: Published Monthly

2025: �May 14, Jun. 25, Jul. 23, Aug. 20, Sep. 17, Oct. 15, Nov. 24, Dec. 22
2026: �Jan. 21, Feb. 18, Mar. 18, Apr. 15, May 27, Jun. 24

National Opera Center E-Newsletter: Published Quarterly 

2025: Jun. 27, Sep. 26, Dec. 19
2026: Mar. 27, Jun. 26

Selection of placement date(s) for digital advertising subject to availability and discretion of OPERA America.  
Schedules may change.

PRINT ADVERTISING

Opera America
Magazine

Fall 2025 Oct. 2025 Oct. 21, 2025  
or later Jul. 18, 2025 Aug. 1, 2025

Jan. 2026 Jan. 20, 2026  
or later Sep. 12, 2025

Apr. 2026 May 11, 2026  
or later Jan. 30, 2026

Jul. 2026 Aug. 11, 2026  
or later

— 

May 1, 2026 May 22, 2026

May 2026

As Scheduled — 

Mar. 16, 2026 Mar. 23, 2026

4 Weeks Prior 3 Weeks Prior

Winter 2026

Spring 2026

Summer 2026

Exhibition Catalog

National Opera Center Posters

Date of
Publication

Recommended 
Advertising  

Dates

Reservation 
Deadline

Art and  
Payment 
Deadline

Oct. 10, 2025

Feb. 13, 2026

DIGITAL ADVERTISING

Sponsored  
Post

Premium
See Publication 
Schedule Below 2 Weeks Prior 1 Week Prior

As Scheduled 2 Weeks Prior 1 Week Prior

Economy

Sponsored E-Blast

Date of
Publication

Reservation 
Deadline

Art and  
Payment 
Deadline

mailto:APayten%40operaamerica.org?subject=


DESIGN SPECIFICATIONS

13  |  Advertising Contact: Alasdair Payten | APayten@operaamerica.org | 646.699.5238 OPERAAMERICA

OPERA AMERICA MAGAZINE 
Deliverable: Artwork File

8.5” x 11” (plus 0.125” bleed)

8.5” x 6.75” (plus 0.125” bleed)

8.5” x 11” (plus 0.125” bleed)

3.5” x 10” (no bleed)

 CMYK Mode  
(no RGB accepted)

PDF, JPEG, TIFF, PNG  
(min. 300 dpi)7.25” x 4.75” (no bleed)

  2.375” x 10” (no bleed)

 7.25” x 3.125” (no bleed)

Inside

Rear

Vertical

Vertical

Horizontal

Horizontal

Cover

Full Page

Half Page

Third Page

Dimensions
 (Width x Height) File Type

Caution: Avoid putting text or design elements crucial to the message of your advertisement within 0.25” of the edges.

SPONSORED POST
Featured Image File, URL, Image Alt-Text

1200 px x 800 px

1200 px x 400 px

PNG, JPEG

PNG, JPEG

Premium

Economy

Dimensions
 (Width x Height)

File Type

Please note that your ad will display at approximately half the size of your submitted artwork when viewed on a desktop computer. Display size will vary on mobile devices.

SPONSORED E-BLAST
Deliverable: Artwork File

1200 px x variable PNG, JPEGSponsored E-Blast

Dimensions
 (Width x Height)

File Type

Please note that your ad will display at approximately half the size of your submitted artwork when viewed on a desktop computer. Display size will vary on mobile devices.
Sponsored e-blast advertisers will receive a proof 48 hours before distribution for approval. 

EXHIBITION CATALOG
Deliverable: Artwork File or Template Content*

7.5” x 10” (no bleed)

3.5” x 10” (no bleed)

3.5” x 4.75” (no bleed)

 CMYK Mode  
(no RGB accepted)

PDF, JPEG, TIFF, PNG  
(min. 300 dpi)

Full Page 

Half Page 

Quarter Page 

Dimensions
 (Width x Height)

File Type

*�Advertisers who wish to provide content for standardized template layout can find the list of required material to submit (including image, logo, headline, body text, and 
contact information) at operaamerica.org/CatalogSpecs.

NATIONAL OPERA CENTER POSTER
Deliverable: Artwork File

20” x 31” (no bleed) PDF, JPEG, TIFF, PNG  
 (min. 300 dpi)Poster Advertisement

Dimensions
 (Width x Height)

File Type

Promotional posters at the Opera Center must use high resolution imagery and professional graphic design. They must be approved by OPERA America staff and align with 
OPERA America’s values.

Sponsored Post 	

mailto:APayten%40operaamerica.org?subject=
https://operaamerica.org/TemplateSpecs
https://operaamerica.org/TemplateSpecs
https://operaamerica.org/CatalogSpecs


SUBMISSION INSTRUCTIONS 
1.	 Contact Alasdair Payten, organizational membership manager, at APayten@operaamerica.org or 646.699.5238. 
2.	 Complete and return the OPERA America advertising contract. 
3.	 Complete payment by check or credit card according to the timeline outlined on the previous page. 
4.	 Submit advertisement art and details through the online form provided to you according to the timeline and 

specifications outlined on the previous pages.  

CONTRACT REGULATIONS 
Payment 

•	 For all bookings, a 50% down payment is due at the time of contract. The balance on a single booking is due by the 
specified art deadline. For packages, the balance on each placement is due by its corresponding art deadline. For ads 
booked less then two weeks before the reservation deadline, the full balance is due at the time of booking. 

•	 Advertisers are responsible for any debts incurred by agencies in the advertiser’s name. 
•	 OPERA America reserves the right to apply a 10% surcharge for payment delinquent after 60 days.

Cancellation 
•	 If one or more bookings in a package are canceled prior to the associated reservation deadline, a refund will be 

issued for the prorated portion of the package down payment; package pricing for future bookings may be adjusted 
to reflect the reduced number of bookings. 

•	 Cancellations of Opera America Magazine advertisements must be made in writing. Cancellations may be made 
prior to the reservation deadline at no penalty. Advertisers who cancel after the reservation deadline but before the 
art deadline will incur a fee equal to 50% of the reservation total. Cancellations following the art deadline will incur a 
fee equal to 100% of the reservation total. 

•	 Cancellations of sponsored posts and sponsored e-blasts following submission of art files will incur a fee equal to 
50% of the reservation total.

•	 Cancellations of National Opera Center posters following submission of design materials and information will 
incur a fee equal to 50% of the reservation total.

•	 Cancellations of Exhibition Catalog advertisements must be made in writing. Cancellations may be made prior 
to the reservation deadline at no penalty. Advertisers who cancel after the reservation deadline but before the art 
deadline will incur a fee equal to 50% of the reservation total. Cancellations made after the art deadline will incur 
a fee equal to 100% of the reservation total.

General 
•	 OPERA America will adhere as closely as possible to the published print dates for Opera America Magazine. 

Magazine advertisers are solely responsible for ensuring their featured productions or events fall within the 
recommended advertising dates for each issue.

•	 Magazine advertisers will receive a digital copy of the issue at the time of publication.
•	 Advertisers are solely responsible for the accuracy and quality of their materials and for securing necessary 

permissions for media used in the ad. 
•	 OPERA America reserves the right to reject or cancel ads deemed unsuitable for publication.

BOOKING INFORMATION
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LA Opera’s Così fan tutte (photo: Cory Weaver)

mailto:APayten@operaamerica.org
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PROFESSIONAL  
COMPANY MEMBERS
Amarillo Opera
Ardea Arts - Opera Out of Bounds
Ars Lyrica Houston
The Atlanta Opera
Beth Morrison Projects
Chants Libres, Compagnie  
   Lyrique de Création
Chautauqua Opera
Chicago Opera Theater
Cincinnati Opera
Des Moines Metro Opera
Detroit Opera
The Glimmerglass Festival
Hawai’i Opera Theatre
Heartbeat Opera
Knoxville Opera
the little OPERA theatre of ny
Los Angeles Opera
Lyric Opera of Kansas City
Lyric Opera of Orange County
Minnesota Opera
Nautilus Music-Theater
New Orleans Opera
Opera Columbus
Opera Ebony
Opera Festival of Chicago
Opera for the Young
Opera Naples
Opera Omaha
Opera Orlando
Opera Parallèle
Opera San José
Opera Saratoga
Opera Tampa
Opera Theatre of Saint Louis
Pacific Opera Victoria
Pensacola Opera
Pittsburgh Festival Opera
Portland Opera
San Diego Opera
The Santa Fe Opera
Sarasota Opera
St. Petersburg Opera Company
Teatro Grattacielo
Tri-Cities Opera
Utah Symphony | Utah Opera
VisionIntoArt
Washington National Opera
Wolf Trap Opera

 
 
 

ASSOCIATE  
MEMBERS
Ann and Gordon Getty Foundation
Azrieli Foundation
Boston Early Music Festival
Carnegie Hall
Classic Lyric Arts, Inc.
Dallas Symphony Orchestra
The Denyce Graves Foundation
Gulfshore Opera
Internationale Meistersinger  
   Akademie
MasterVoices
New Jersey Symphony 
Olga Forrai Foundation, Inc.
Opera Volunteers International
The Packard Humanities Institute
The RING AWARD
Schmidt Vocal Arts
Vital Opera
Works & Process

BUSINESS  
MEMBERS
Artelize
Arts Consulting Group
Arts Tech Center
Bloomsbury Publishing Inc.
Creative Evolutions
DictionBuddy LLC
ECS Publishing
Enhance a Colour
Fisher Dachs Associates Inc. (FDA)
G. Schirmer, Inc./Associated Music    
   Publishers/Wise Music Classical
Management Consultants for  
   the Arts
Maxim Productions
Peermusic Classical
Schott Music Group
Schuler Shook
Schwalbe & Partners
Tribeca Music
Vatic
 
EDUCATIONAL 
PRODUCING ASSOCIATE 
MEMBERS 
Aspen Music Festival and School
Boston Conservatory at Berklee
Carnegie Mellon University |  
   School of Music
Indiana University Bloomington |  
   Opera and Ballet Theater
 
 
 
 

The Juilliard School | Ellen and  
   James S. Marcus Institute  
   for Vocal Arts
Manhattan School of Music
Montclair State University | Dept.  
   of Arts and Cultural Prog.
Music Academy of the West
New England Conservatory 
The New School | College of   
   Performing Arts | Mannes Opera  
   at the New School
Oberlin College | Conservatory  
   of Music
Opera in the Ozarks
Rice University | Shepherd School   
   of Music
University of Colorado Boulder  
   | Eklund Opera
University of Michigan | School  
   of Music, Theatre & Dance
University of Minnesota

INDIVIDUAL  
MEMBERS
David Arkenstone
Elizabeth Askren
Garth Baxter
Mary Bichner
Deborah Brevoort
Courtney Carey
Chandler Carter
George Cederquist
Ed Cionek
Gerald Cohen
Elizabeth Coppinger
Michael Dellaira
Brooke deRosa
David Dorsen
Laurence Dresner
Scott Eyerly
Robert Feng
Stanley Friedman
Shanara Gabrielle
Whitney George
Anita Gonzalez
Rebecca Gray
Brian Wilbur Grundstrom
Deborah Henson-Conant
Elizabeth Hoffman
Sultana Isham
Danielle Jagelski
Laura Kaminsky
Adam Kofler
Lori Laitman
Scott Lord
Carla Lucero
 

Dina Macabee
Alan Muraoka
Robert Nassif
Angélica Negrón
Erik Nielsen
Judith Ramey
Michelle Rice
Kelley Rourke
Kamala Sankaram
Amy Scurria
Sandra Seaton
Michael Shapiro
Randall Shinn
Jorge Sosa
Bernadette Speach
Keturah Stickann
William Susman
Andrew Teirstein
Richard Thompson
Charles Turner
Sarah Wald
Joseph Martin Waters
Amanda Berg Wilson
William Zeffiro

NON-MEMBERS
Rebecca Diaz
Anette Distefano
Peter Hilliard
Megan Ihnen
IT4Culture
Fishergate Music
Opera Rara
Opera Theater Oregon
Papermoon Opera Productions
PatronManager
PROTOTYPE Festival
RADAR Nonprofit Solutions
RATstands Ltd
Roosevelt University | Chicago   
   College of Performing Arts
The Sembrich
Joseph Turrin
Leslie Uyeda
Joelle Wallach
Lu Wang

Advertised between June 2024 
and May 2025

*�Listing reflects membership 
status at the time of booking 

2024–2025 ADVERTISERS
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Advertising Contact: Stephanie A. Carnright
SCarnright@operaamerica.org | 646.585.4284

OPERAAMERICA

ADVERTISING  
CONTACT

ALASDAIR PAYTEN
Organizational  
Membership Manager
APayten@operaamerica.org
646.699.5238

EDITORIAL  
STAFF

JEREMY REYNOLDS

Editor,  
Opera America  
Magazine

NICHOLAS WISE

Associate Editor,  
Opera America  
Magazine

Senior Manager,  
Marketing and  
Publications

SARAH K. IVINS

Director of Marketing  
and Communications

OPERA AMERICA 
National Opera Center
330 Seventh Avenue  
New York, NY 10001 
operaamerica.org

@operaamerica

mailto:APayten@operaamerica.org

